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COMMITMENT
A MORE SUSTAINABLE ECONOMY
As part of a green loan agreement with BNP Paribas
Fortis, Interparking has set itself additional ambitious
targets for reducing its environmental footprint. The
company is aiming to reduce its electricity consumption
by 20% per parking space and its carbon footprint by
30%. A number of levers can be used: LED lighting,
automation, 100% green energy contracts, greener mobility
for employees, etc.
CARLOS GARCIA-BORREGUERO
PROJECT DIRECTOR - CO2LOGIC

ESTABLISHING A PROACTIVE AND
PRACTICAL POLICY FOR REDUCING
OUR ENVIRONMENTAL FOOTPRINT

REWARDING LOW-POLLUTION
DRIVING PRACTICES

COMMITTING TO A FAIR AND JUST
SOCIETY THROUGH A POLICY OF
ENVIRONMENTAL, SOCIAL,
SPORTING AND CULTURAL
PHILANTHROPY
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GREEN
LOAN

FIRST COMPANY
IN BELGIUM TO LINK
ITS CREDIT RATE TO
ITS CARBON IMPACT

Interparking has always paid particular
attention to its impact on society. In 2018, the
Group took another step forward in contributing
to a more sustainable and environmentallyfriendly economy.

FIRST GREEN LOAN IN BELGIUM
In October 2018, Interparking became
the first company in Belgium to take out
a green loan for which the cost depends
on environmental criteria. This €80 million
credit facility was granted by the bank BNP
Paribas Fortis. The terms of the loan are
determined by Interparking’s sustainability
performance between now and 2020.
How does the green credit work? The rate
that Interparking will pay to BNP Paribas
Fortis will be calculated based on specific
environmental indicators: on the one hand,
the reduction in the company’s carbon
footprint per full-time equivalent and, on
the other hand, the reduction in the energy consumption of the car parks. If the
carbon footprint per full-time equivalent
and energy consumption fall by 30% and

20% respectively between now and 2020,
Interparking will benefit from a discount of
close to 10%.
CO2-NEUTRAL CERTIFICATION
To reduce its energy consumption, Interparking is generalizing the introduction of
LED systems, implementing low-energy ventilation systems and replacing its vehicle fleet
with low-pollution vehicles. The company
also uses green energy and automation,
which avoids having the lights on in car
parks 24 hours a day. Since the beginning of
2016, Interparking supports Wanrou (www.
wanrou.org), a carbon offsetting project in
Benin. This way, the residual CO2  emissions
generated by Interparking’s activities are offset by the carbon gains made on the African
continent.
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This approach is acknowledged by the
“CO2-neutral” certification. Since 2015, all
the Group’s activities are certified neutral
thanks to the offsetting projects carried out
in partnership with the independent consultancy firm CO2Logic.
GREEN MOBILITY
In recent years, electric mobility has continued to grow on our roads. Interparking
intends to support the transition toward
low-polluting vehicles by making available
charging stations for rechargeable electric
and hybrid vehicles in its car parks.
In the Netherlands, Interparking has formed
partnerships with several green mobility
actors such as New Motion, EV-Box and
Ecotap. In Rotterdam, thanks to license
plate recognition technology, drivers of clean
vehicles also benefit from a €0.20 per hour
discount off the basic parking rate.
In Belgium, Interparking is using the potential
of Big Data to encourage electric mobility: by
using recharging data for public terminals,
the company was able to identify those areas where demand for charging stations is
highest. By the end of 2018, 200 charging
stations had been installed in the car parks,
on islands that are easily identifiable due
to their own color coding. By using their
Pcard+ to charge their vehicle battery, Interparking customers benefit from one of
the lowest rates on the market.
A LUNG IN THE CITY
At the same time, Interparking tested, measured and implemented ENS technology, an

innovative positive ionization technique to
eliminate fine and ultrafine particles in the
Beffroi parking in Namur. After the installation, the quality of the air has become better
in the car park than in the surrounding city.
SOCIAL DIALOG
Social dialog is also part of corporate responsibility. Interparking is offering more
opportunities, often at the initiative of the
employees themselves, to stimulate exchanges between the teams. On May 31,
2018, a European works council was created to inform its members, and the staff
of the different countries, of the group’s
activities in the event of transnational operations. These exchanges help to ensure
a healthy and friendly working environment.

CARBON NEUTRALITY
IS APPLIED ACROSS
THE GROUP

PARKING

SCHOOL
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CHARGING
TERMINALS
FOR ELECTRIC
VEHICLES

CORPORATE PHILANTHROPY
A successful company must also commit
to a fairer and more just society. At Interparking, this commitment is reflected in
a number of corporate philanthropy and
sponsorship initiatives in social, environmental, cultural and sporting areas.
In terms of social aspects, we set up the
Parking School, which teaches and trains
our teams and enables them to obtain
training certificates, from blue collar to car
park manager level. We are also partners
of the 50’s @ WORK program, which aims
to help people over 45 get back into the
labor market.
We support organizations such as Samusocial, the objective of which is to promote
the social reintegration of the homeless the very people we see in our car parks
every day.
In Germany, Contipark has partnered with
Sports Against Violence since 2012. This
NGO organizes a six-day race every year
to raise awareness among young Berliners

PRM

SPACES FOR
PERSONS
WITH REDUCED
MOBILITY

about the issue of urban violence. Contipark was also involved in organizing a ball,
the profits from which are helping to get
children out of poverty.
In Austria, Contipark supports Salzburg
tennis club, which supports many social
projects. The company also funds research
programs into multiple sclerosis.
In France, we support the Saint-Joseph
Foundation. Interparking also offered free
parking to volunteers and donors who

6  412

TONS OF CO2 OFFSET

assisted in February in the organisation
of a large-scale blood drive in Salon de
Provence.
In addition, we support various cultural institutions in Belgium such as “La Monnaie”
opera house in Brussels, the “Concertgebouw” in Bruges, the “Festival van Vlaanderen”, the “Klarafestival” and many other
cultural initiatives.

